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NHC NORWAYX, NORWEGIAN HOTEL REPORT

It is a pleasure to present the first hotel report in 2018 for the six main hotel destinations in Norway.
The report summarizes each month in the quarter, the quarter, and 12 months rolling performance.
Performance is benched against last years performance in the same market. Data regarding
performance is collected by Benchmarking Alliance and gives a very good indicator of shifts in markets.
Using data from Benchmarking Alliance also allows us to publish data swiftly without having to wait for
national statistics collected by SSB. In addition to the market indicators we also have a city
comparison, pipeline overview of new developments and hotels that are closed for renovation together
with a list of recent hotel transactions in the Norwegian market. In the end of the report you will find

a glossary of terms and our contact information.

SERVICES OFFERED BY NHC

A Operator Search A Transactions

A Interim Management A Market & Feasibility Studies
A Operation Optimization A valuations

A Financing A Contract Negotiations

A Asset Management A Spa Consulting
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T — Q1 HIGHLIGHTS
g - Q1 has a negative development in 5 of 6 destinations due to the fact that Easter in 2018 was in March,
o and in 2017 Easter was in April. Easter is a very quiet period in the Norwegian hotel market due to a

drop in the business and conference segment. This affects overall performance in a negative way. The
hotel market inTromsgexperienced a significant RevPAR improvement in Q1 with a 5,9% growth
including the shift of Easter from last year. RevPAR improvemenfiromsgwas driven by an ADR

increase of 10,9%

RevPAR development in Q1 2018 compared to Q1 2017:
A oslo-1,2%

A Bergen-15,6%

A Stavanger-4,4%

A Gardermoen-1,6%

A Tromse5,9%

A Trondheim-2,6%
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MARKET INDICATORSg OSLO

OSLO HOTEL MARKET QI 2018

JAN | A (%) | FEB | A(%) | MAR | A (%) | QI | A@®%) | 12M | A (%)
OCCUPANCY (%) | 60% | 21 | 67% | Ol | 64% | -129 | 64% | -43 | 71% | 1,1
ADR IN NOK 1003 | 40 | 1023 | 26 | 1054 | 36 | 1027 | 32 | 1076 | 8.l
REVPAR IN NOK 604 | &l 684 | 27 | 674 | 98 | 653 | -12 | 76l 93
ADR IN € 104 105 I 108 113

REVPAR IN € 63 70 71 69 80

Source: Benchmarking Alliance
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In the first quarter, Oslo experienced a negative development in RevPAR of 1,2% to
NOK 653. This negative trend is caused by a decrease in RevPAR in March due to the

shift of Easter from last year.
12M rolling the Oslo market has an increase in RevPAR of 9,3%. RevPAR growth in

Oslo is driven by the fact that 2 hotels have been closed for renovation. The total

amount of rooms actually sold is 2,4% less than the previous 12M.

REVENUE PER AVAILABLE ROOM (NOK)
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MARKET INDICATORS®§ BERGEN

BERGEN HOTEL MARKET QI 2018

JAN | A(%) | FEB | A(%)  MAR | A(%) | QI | A@%) | 12M | A (%)
OCCUPANCY (%) |386% | -102 (464 % | -87 |446% | -138 |43,1% | -11,3 [588% | 113
ADR IN NOK 842 | 26 | 826 | 52 | 819 | -64 | 88 | 49 | 1000 | 19
REVPAR IN NOK 325 | -126 | 383 | -135 | 365 | -192 | 357 | -156 | 588 | -97
ADR IN € 87 85 86 87 105
REVPAR IN € 34 39 38 38 (29}

Source: Benchmarking Alliance
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In the first quarter, Bergen experienced a negative development in RevPAR of 15,6%
to NOK 357. This negative trend is caused by an increase in supply of 25,8% in Q1

combined with a decrease in RevPAR in March due to the shift of Easter from last

12M rolling the Bergen market has a decrease in RevPAR of 9,7%. RevPAR decrease in
Bergen is driven by an increase in supply of 28,5% the past 12M. This has affected the
occupancy in a negative way, but actual rooms sold has increased with 13,9% the past

year, so the total market has grown even though occupancy is decreasing.
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MARKET INDICATORS®% STAVANGER

STAVANGER HOTEL MARKET QI 2018

JAN | A (%) | FEB | A(%) | MAR | A (%) | QI | A@®%) | 12M | A (%)
OCCUPANCY (%) [382% | 3.1 [41,0%| -06 |403% | -17.1 |398% | -60 |487%| 3.6
ADR IN NOK 868 | 27 | 80 | 38 | 863 | -07 | 870 1,7 | 859 | -22
REVPAR IN NOK 332 | 58 | 36l 32 | 348 | -177 | 346 | -44 | 4I8 1,3
ADR IN € 90 9l 9l 92 90
REVPAR IN € 34 37 37 36 44

Source: Benchmarking Alliance
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In Q1, Stavanger experienced a negative development in RevPAR of 4,4% to NOK 346.
The negative development is caused by a drop in RevPAR during March due to the

shift of Easter from last year.
12M rolling the Stavanger market has an increase in RevPAR of 1,3%. RevPAR increase

in Stavanger is driven by an increase in occupancy of 3,6% the past year. It seems like

the Stavanger market has stabilized after several years with a negative development.

REVENUE PER AVAILABLE ROOM (NOK)
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MARKET INDICATORS®% GARDERMOEN "l,‘,”‘..§N

GARDERMOEN

GARDERMOEN HOTEL MARKET QI 2018

10 | e || BB A8 | IUE A )| OL (T8 Gen|| 12 A () In the first quarter, Gardermoen experienced a negative development in RevPAR of
OECURNET(R) | oo | 3F 28| b2 [eem | e k] e | s | S 1,6% to NOK 616. The negative development is caused by a drop in RevPAR during
el ki ke 2l i i i i i i it March due to the shift of Easter from last year.
REVPAR IN NOK 647 8,4 615 30 590 | -136 | 616 | -16 | 61l 9,0
ADR IN € 101 97 99 100 93 12M rolling the Gardermoen market has an increase in RevPAR of 9,0%. RevPAR
REVPAR IN € 67 63 62 65 64 increase in Gardermoen is driven by an increase in ADR and Occupancy.

Source: Benchmarking Alliance
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TROMS®@ HOTEL MARKET QI 2018

JAN

OCCUPANCY (%) | 86%

ADR IN NOK 1142
REVPAR IN NOK 983
ADR IN € 118
REVPAR IN € 102

A (%) | FEB
17 | 91%
12,0 7 1183 7
139 | 1072
122
110

MAR
73 %

1030

750

108
79

A (%)

-13,8

5,2

-9.3

Ql
83 %

1122

930

98

A (%)

10,9

5,9

12M

69 %

968

669

102

70

A (%)

2.4

7,0

9,6

Source: Benchmarking Alliance

Source: Benchmarking Alliance
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TROMSQ

In the first quarter,Tromsgexperienced a positive development in RevPAR of 5,9% to
NOK 930. The positive development is caused by a increase in RevPAR during the first
2 months of the quarterTromsgalso had a negative development In March due to

the shift of Easter from last year. The high RevPAR in Q1 is a result of tourism related

to the Aurora Borealis (Northern Lights)

12M rolling theTromsgmarket has an increase in RevPAR of 9,6%. RevPAR increase in
Tromsgis driven by an increase in ADR of 7.0% and increase in Occupancy of 2,4% the

past year.



